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History
Within the United States, the Food and Drug Administration
(FDA) regulates the safety of commercial products before distribution.
After the death of over 100 people in the U.S from the drug known as
Elixir Sulfanilamide, the Federal Food, Drug, and Cosmetic Act was
signed by President Roosevelt in 1938. The FDA enforces the act. As
a result of this act, cosmetic companies turned to animal testing to
test their products for safety. Here was when the rise of animal testing
in cosmetics became significant, and it would not be until decades
later that the push to end animal testing came to light.
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In 1944, the Draize irritancy test was introduced to test products
for irritation of the eyes. According to the International Association
Against Painful Experiments on Animals (IAAPEA) article, Draize
Eye Irritancy Test Rabbits, “The substance under test is sprayed or
instilled into one eye of an albino rabbit. Generally, no pain relief is
given and the test often proceeds for 7 days during which the cornea,
iris, and conjunctivae are examined for signs of opacity, ulceration,
hemorrhage, redness, swelling, and discharge” (IAAPEA). Rabbits
who undergo the test are subject to no relief for days and can cause
the animal permeate damage. The Draize irritancy test is cruel and
unjust because of the unreliable results due to the different makes of
human and rabbit eyes.

In the 60s, there was a disturbing amount of pets stolen and sold to
stock laboratories with animals. There was a public outcry to prevent
this, resulting in the Animal Welfare Act passing in 1966. In The Animal
Welfare Act: What it does and Who it Protects, published by the
Humane League (THL), “The original Animal Welfare Act required that
dog and cat dealers working with laboratories be licensed, to curb the
theft of pets. The law also regulated the sale, transport, and handling
of the… [specific] species being used in research” (THL). This law
protected animals such as dogs, cats, and rabbits and regulated the
handling of animals in labs. However, the act only protects specific
animals. It leaves out 95% of the animals used in testing, including
rats, mice, fish, and birds.
By the 90s, it became popular to shop cruelty-free but there was no
regulations to hold companies accountable for whether or not their
products were cruelty-free. The Leaping Bunny describes on their
website “Companies had begun designing their bunny logos, abiding
by their own definition of ‘cruelty-free’ or ‘animal friendly’ without
the participation of animal protection groups” (Leaping Bunny).
Companies were allowed to label their products as cruelty-free, using
their own logos, without any proof of the claim. A group of eight
animal protection groups came together to created what is known as
the Coalition for Consumer Information on Cosmetics (CCIC). With
this group, they made the Leaping Bunny Logo used on international
cruelty-free products.
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Pros and
Cons of
Cruelty-Free

Animal testing is simply inhumane, subjecting animals to
painful experiments to benefit humans. It is common in tests for
animals to be forced fed, injected, and restrained against their
will, sometimes leading to death. Unlike animals, humans can
give consent to testing and often volunteer. There are also many
alternatives to live testing with the advancements in technology
Cruelty-free allows animals to avoid the painful reality of testing.
When looking at the research, animals are biologically different
than humans. Professor Paul Furlong, of Aston University says
that “it’s very hard to create an animal model that even equates
closely to what we’re trying to achieve in the human” (Furlong).
Animals do not have the same make as humans, so testing is
not always efficient. About 90% of testing fails, especially when
brought to the human trial. Animal testing is flawed and often
costs the lives of innocent animals.
Although animal testing is still inhumane, it does have some
advantages. It can help avoid any toxins to humans, avoiding
consumer health risks with products that are unsafe. Without
testing, it could become difficult to safely determine if products
are dangerous. Testing allows trial and error without harming
humans. Also, testing is regulated by the country, protecting
animals in these tests from mistreatment.
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Alternatives
to Cruelty-Free
While looking at alternatives to animal testing, the “Three R’s”
refers to replacing, reducing, or refining animal use. The National
Institute of Environmental Health Sciences refers to the Three R’s
as “[Replacing is] a test method that substitutes traditional animal
models with non-animal systems… [Reducing is] A test method that
decreases the number of animals required for testing to a minimum
while still achieving testing objectives. [Refining is] A test method that
eliminates pain or distress in animals, or enhances animal well-being”
(Gallagher). The Three R’s are meant to avoid testing on animals,
decrease the number of animal tests, or eliminate pain and provide a
better environment for the animal.
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An alternative test is the Vitro Test, which removes skin cells from the
organism and grows them. Tissue can also be donated. Skin and eye
models have been created, made from reconstituted skin replacing
the Draize irritation test. There have also been advancements in 3D
cell structures. Artificial skin can also imitate human skin. With the
advancements in technology, researchers are able to use computer
models to replicate body parts and conduct virtual experiments.
This method has shown to be fairly accurate. There are also human
volunteers.
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Cruelty-Free
Logos

When it comes to cruelty-free logos, it is important to know the
difference and what can be trusted. There are three official bunny logo
brands. They are Leaping Bunny, PETA, and Choose Cruelty-Free but
all have different levels of cruelty-free.

Internationally based, Leaping Bunny sets the standard for brands
by not testing on animals, their suppliers also do not test on animals,
and they do not sell in any country that requires animal testing such
as China. The U.S based brand is PETA.However, when it comes
to PETA, they do sell in China, meaning that they are not 100%
cruelty-free based on the country’s laws. The brand itself and its
suppliers do not test on animals though. Finally, the Australian-based
brand is Choose Cruelty-Free. This brand has the highest level of
requirements. It has the same standards as Leaping Bunny but the
brand must also be cruelty-free for five years before using its logo.
It is noteworth to metion that there are fake logos claiming to be
cruelty-free. If a logo is not one of the three above, it is likely fake.
However, it does not mean the company is not cruelty-free but it is
not certified under any of the official brands. It is not required by a
brand to be certified cruelty-free, but it is also possible for brands
that are not 100% cruelty-free to use their own logos as well. The
term ‘cruelty-free’ is not regulated, therefore a brand can abuse this.
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Campaign
Samples
The push to end animal testing has been vocal, even in
the beauty community. For example, the brand Lush, known for
homemade cosmetics that have never tested on animals, has always
been a supporter of this movement. England is much further with
the ban on animal testing. According to Hilary Jones, Lush’s Ethics
director, “Quietly in the background, the big cosmetic companies
have lobbied for it to be delayed, and it’s been delayed and delayed.
It’s 20 years later and the legislation still isn’t fully enforced” (Jones).
There is frustration with the company that the ban on animal testing
since 1993 was still not enforced. With this frustration, they set up
their anti-testing campaign. They turned one of their shop windows
into a live human testing zone to display the horrors of animal testing
while passing people are encouraged to sign the petition. This petition
was successful, leaving a lasting impact of the viewers.
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Animal Testing Campaign, Lush

12

Animal Testing Campaign, Lush

Another company dedicated to the banning of animal testing is
NOAH. In their version of a campaign, they take a more morbid route
and display elegant perfume bottle ads, but with a closer look, there
are dead animals in the bottles. They also explore the idea of using
French words to name the perfumes. In the image with the chick, the
bottle is called Mort. The word mort translates to dead in English.
The rich pink, blue, and green they use also reflect an expensive
product, which animal testing is expensive. Green represents nature,
blue represents fresh and cool, and pink represents gentleness which
makes these ads more ironic.
Purfume Bottles Animal Testing Campaign, NOAH
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Purfume Bottles Animal Testing Campaign, NOAH

14

Purfume Bottles Animal Testing Campaign, NOAH

The well-known activist group PETA has also produced many
campaigns about banning animal testing. They have taken many
different approaches to what they produce, but a common stradigy
is using celeberties to promote thier message. In partnership with
Dave Navarro, PETA put out a series of ads with the guitarist naked
and bleeding. Navarro is known for his dark makeup looks but
publicly supports cruelty-free shopping. The ad is simple and is
common to see when researching anti-animal testing campaigns. It
is typical to see a human with wounds similar to those animals get
during testing.
There have been variations of campaigns for animal testing and
different messages in each. Specifically, in the campaigns I reviewed,
they focus on the pain and suffering of the animal and want a call to
action. They want to educate the viewers, while showing the extreme
side of animal testing. It is important to note there are campaigns
opposite to these that show a cute fuzzy bunny or a happy dog
paired with educational information, but they are not as memorable
as the following three.
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Dave Navarro Animal Testing Campaign, PETA

Personal
Motive

When beginning the process of choosing my topic, I knew
I wanted to do something with animal rights. Growing up, I have
had mice, hamsters, fish, a dog, a rabbit, guinea pigs, geckos, and
probably more. On every ‘What do you want to be when you grow up’
assignment, I used to say I was going to be a veterinarian. On most
open research assignments, I would also research some topics to do
with animals such as pitbull bans and service animals. I found myself
writing and presenting specifically about dogs because of my beagle,
but in 2018 when I adopted my first rabbit, I became overly obsessed
with the animal.
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I adopted my rabbit, Newt, when he was 3 months old in 2018. He
is the first pet that I am truly responsible for. It is well known in the
industry that rabbits are commonly used to test because of their eyes.
Rabbits do not have tear ducts, therefore cannot cry out anything in
their eyes. This makes rabbits a perfect candidate for testing. When
I was 4 years old, my parents adopted our first dog, Lily. She was a
lazy beagle, who lived with us until she passed when she was 12. The
most common breed of dog used in experiments are beagles. They
are a perfect size and calm by nature. Between owning a rabbit and a
beagle in my life, I knew this was the topic I had to explore.

There is an argument I have heard growing up that animals do not
feel emotions. People say this to justify testing or any other harm
to animals. These types of statements have always frustrated me
because it is so clear they have a full range of emotions and feelings.
My dog use to run laps when my dad got home from work because
she was so excited. My rabbit stomps his feet when he is upset with
something I am doing. I saw my best friend’s dog grow depressed
and stop eating because he knew that someone was moving out of
the house. These claims that animals don’t feel the same things we
feel are also a motive for me to research this topic.

Newt, Photo By Michelle Landry

Lily, Photo By Michelle Landry
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Creative
Process

As a graphic designer, I know a lot can be done in the art and
social media world. While looking at other well-known campaigns, I
know they are reaching millions of people. When begining my thesis,
I wanted to create a awareness campaign. When I began coming
up with concepts and designing, I found that it was important
to use specific fonts and colors that are commonly used in the
beauty community. Looking at fonts in cosmetics there are a lot of
monochromes, bold styles, and all capitals. When it comes to color
for makeup, we see neutrals, pinks, reds, oranges, and purples.
For lotion brands, we see blues and greens. With sunscreen, we
see yellows and oranges. Color becomes specific for a product and
consumers often can know what the product is just based on shape
and color. With these consistencies in cosmetic ads, I carefully chose
my fonts and color pallets to reflect these trends.
When looking at fonts used in the cosmetics industry, there are a
lot of similarities in the logos. The most used include Gotham and
Optima. San Serifs are commonly used because of their modern
and luxurious look. In Stuart de Rozario’s research, he found
that “Only three of the 10 brands are using a custom made font
(Shiseido, Clarins, and Chanel) which is surprising in a market where
differentiation is vital and imitation rife” (Rozario). The cosmetic world
succeeds by being different from each other but when it comes to
their branding, a lot is similar to one another. The use of a font that is
already made, makes it easy for other companies to mimic the look
since they have no claim over free fonts. With these font choices in
mind, I was able to choose a font for my logos and other text that
appear in the cosmetic world. For my logo I use PassionSansPDag
and for other text I use Helvetica Neue.
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Fonts
PassionSansPDag

Color
Book

Helvetica Neue

Logos

#f37029

#000000

(Black or White)

#f3dcbe

#efafa2

#d9bed2

#f3cdd8

Instagram Posts
Book Logo

#98a863

CRUELLE
21

#f5f4ec

Social Poster

Campaign Logo

Icon

#98a863

#adb9bc

Company Logo

#f37029

#adb9bc

Website
#f5f4ec

#b8c3b8
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CRUELLE
Behind every ad is a throughout design meant to draw the
viewer into whatever it is trying to tell you. There are specific
techniques that companies use, such as buzzwords and imagery
that appeal to the consumer. No one wants to read a dull and
overcrowded ad. In a study done by InSkin Media, Research
Now, and Sticky, they found that “In a survey of some 4,300
people, eye-tracking revealed that 25% of ads defined as
viewable are never looked at. The study shows that 1/3rd achieve
a “gaze time” of less than a second. 42% are looked at for at
least a second. The median time a viewable ad is gazed at is 0.7
seconds” (Sticky). This research means that an ad needs to stand
out to be noticed for over a second. That is where the buzzwords
and imagery come in. Instead of adding a lengthy sentence, you
can use a short buzzword like “Long Lasting” and pair it with a
nice image.
In the cosmetics world, the ads all look similar in structure,
color, typography, and images. They follow a similar structure
of the product with a beautiful woman with the branding and
buzzwords. When creating my designs I wanted my work to
reflect cosmetic ads, so I followed the structure and created
posters and social media posts. For example, on the next page
is four of my posters meant for viewers to question the point of
the design and search up the hashtag to find the campaign. The
colors are neutral to match the foundation, while I included my
branding for Cruelle and left the rest of the design simple and
clean-looking. This is a series of four.
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CRUELLE
Human Approved, Animal Exploited

#CruelToBeUnkind

CRUELLE
Human Approved, Animal Exploited

CRUELLE
Human Approved, Animal Exploited

#CruelToBeUnkind

#CruelToBeUnkind

CRUELLE
CRUELLE
Human Approved, Animal Exploited

CRUELLE
Human Approved, Animal Exploited

Human Approved, Animal Exploited

25

#CruelToBeUnkind

#CruelToBeUnkind
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CRUELLE CRUELLE
Human Approved, Animal Exploited

Human Approved, Animal Exploited
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#CruelToBeUnkind
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#CruelToBeUnkind

About My
Campaign

The logo for Curel to Be Unkind has a rabbit placed on top of the
type. With products, the rabbit is used as a universal symbol of
cruelty-free. With a closer look on my logo, you can see that the
rabbit’s eye is ‘X’ out, signifying its death. This icon relects the ironic
take of my campaign. This choice was made to also play on the ironic
advertisement in my campaign. Under the campaign I created a
cosmetic brand to be able to create designs that appear to be ads for
cosmetics but reveal the truth about animal testing.

Overall, the goal of my campaign is to educate but I tried to
put the focus on the facts rather than demanding anything from
the viewers. Companies such as PETA often turn viewers away
with their demanding and extreme media in hopes to guilt them
into changing their ways. Rather than guilting people, I want to
make people aware that this is still an issue in our country and
educate them on the topic. With these intentions, I created my
campaign known as Cruel to Be Unkind.
The name Cruel to Be Unkind started off as a hashtag on my
social posters then later developed to the overall name of my
campaign. Cruel to Be Unkind is a play on the saying ‘Cool to
be Kind’ and is meant to send the message of cruelty in animal
testing. It is not only used as a hashtag on my design work,
but is used as the name of my website and social media for
the campaign. Cruel to Be Unkind is a campaign that spreads
awareness on the reality of animal testing in the cosmetic
industry through an ironic twist on beauty ads.
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Within the campaign, I created a cosmetics brand called Cruelle. The
name Cruelle in French translates to cruel. It became a perfect name
to use since the campaign focuses on the cruelty of testing. It also
has a similar pronunciation to well known brands such as L’Oréal and
Chanel that further it being viewed as a cosmetics brand. With the
font PassionSansPDag for the logo, it gives the brand a sleek and
similar look to the brand Covergirl. I wanted the logo to be simple
and type only in black, but still be reconizable as part of the cosmetic
industry structure for branding.
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The goal of the logo for Cruelle was to make it look like a
legitimate cosmetic brand so when viewers looked at my design at
first glance it would appear to be a real company. Then when the
viewer takes a close look, there are facts and word play that go
against cosmetic companies and their practices. I used type and
color popular in ads similar to my idea. For example, in the ad below
at first glance appears to be a sunscreen ad for my brand Cruelle.
When taking a closer look, you can see that SPF 95% actually stands
for 95% of animals that are not protected by the Animal Welfare Act.
Then the “New Non Protectant Sunscreen” sticker is meant to be
a word play on eye-catching buzzwords seen on ads. In the series
of six ads, they all follow a similar structure but provide different
information to the viewer but appearing to be real cosmetic ads.
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After creating my campaign and brand, I started to create a
website and social media account. The website is specifically for
my campaign. The website includes a menu bar with an about,
background, how you can help, and contact tabs. Also on my
website are links to other articles about the topic that further support
my research. I included a long list of cruelty free brands for viewers
to have easy access. Also, I hve all my design work and other small
facts and details about the topic throught the site. The website
includes a condensed version of my research and is supposed to be
the main source to find all of the information.
Included website is a link to the Instagram I created for the campaign.
On Instagram, it is used to display my designs for the brand Cruelle
and acts as a real social media account for thecosmetic company.
Included on the page is an about, background, and Cruelle tab to
further explain the page to followers. This is where I display all my
work in an easy to navigate place. On instagram you are able to see
the color pallete that was carefully chosen for each piece and the
consistency of designs. In the photo captions, I still keep the ironic
tone but the overall account is more reconizable as a campaign.
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Conclusion

Animal testing in cosmetics is a controversial topic that is slowly
being banned throughout the world. In my research, I educated myself on
the topic as well as what goes into design a successful awareness campaign.
Throughout my experience in writing this about topic I am confident I will
continue to research and educate my peers on the negative effects of testing
and why it should be banned. I belive that my deisngs ‘look like’ cosmetic
ads but reflect the ironic tone I desire. Using my knowledge of branding
and graphic design, my campaign focuses on educating and providing
resources about animal testing in cosmetics.
With Covid-19, the future of animal testing is unknown in the United
States as it has been overlooked in congress. The Humane Cosmetics Act
of 2019 has been introduced to end animal testing in cosmetics but has not
made much progress moving forward. If it were to pass, it would end the
sale and practice of animal-tested cosmetics in the United States. Looking
into the future, I hope this bill will passed and protect more animals from
harm. This thesis focuses specifically on animal testing in cosmetics but
it is important to note that there are more animal-testing issues in the
country icluding testing in the medical, breeding, and sceince research.
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